
Target Market Determination
This Target Market Determination (TMD) describes the class of consumers that comprise the target market for these products and matters
relevant to the distribution and review of these products. This document does not form part of the Product Disclosure Statement (PDS) for
any of the products and isn’t intended to be a summary of the features or terms of the products. This document does not take into account
any person’s individual objectives, financial situation or needs. It’s recommended that consumers read the PDS before making any decision
regarding any of the products.  
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Section 1: Target Market

The products covered by this document are superannuation master trust products providing
accumulation benefits.

Product type

Superannuation refers to a product that supports the accumulation of savings, through the receipt of
contributions and investment earnings, with the objective of providing the consumer with a benefit
at the end of their working life, to support their financial needs in retirement.  

An individual is in the target market for these products if they wish to establish a superannuation
account:

Class of consumer

for the primary purpose of saving for retirement by:
receiving superannuation contributions from their employer or spouse;
making personal contributions to superannuation;
investing an existing superannuation entitlement, which they wish to transfer; and/or
make an active investment decision (which may or may not be with the aid of a financial
adviser), regarding how their superannuation is invested.

The consumer is in the target market if they want a superannuation product that offers one or more
of the following features or benefits:

Key product attributes

access to a concessionally taxed environment in which to invest their money;
access to a range of investment options to choose from to invest according to their own needs and
objectives;
access to life and disability insurance with standard terms and conditions (subject to conditions set
out in the PDS); and/or
access to website reporting, tools and calculators to help them manage and keep track of their
superannuation benefits.

These products offer an investment menu which is designed to cater to consumers of varying
objectives, financial situations and needs. 

Investment offering
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The consumer is in the target market for these products if they wish to invest in one or more
investment options within any of the following categories: Multi-asset investment options,
designed to meet different client needs and risk profiles; and/or Single asset class investment
options.

These products don’t offer listed investments or separately managed accounts.

The types of consumers for whom the different categories of investment options offered by these
products are intended, are broadly described below. An individual consumer, however, should
have regard to the information provided in the Investment Menu for these products before making
an investment selection. The consumer may choose to invest in multiple options (with different
characteristics) to meet their investment needs.

Consumer typeInvestment type

Multi-asset (diversified) investment options

A consumer wanting to invest in a portfolio that provides diversification
across multiple asset classes and managers and has an ‘active’
investment approach with returns largely driven by the market returns

Actively managed

from asset allocation decisions, within defined ranges, to achieve return
objectives within defined risk bands. 

A consumer wanting access to a lower cost diversified portfolio
that invests across multiple asset classes, using specialist index
and index enhanced managers that largely relies on the market for

Index plus

returns but may also adjust asset allocation, with defined ranges,
to achieve return objectives within defined risk bands.

A consumer wanting to invest in a diversified portfolio that focuses on
achieving above-inflation returns and managing the risk of significant
negative returns, where the asset allocation could change significantly

Inflation focused

over time in response to market conditions in order to manage risk and
achieve returns.

Single asset class investment options

A consumer seeking a low risk investment option aligned with the RBA
cash rate who may also have high liquidity needs.

Cash fund

A consumer seeking an investment return that’s higher than cash
over the medium term, which may have some variation (including
negative return) but has more stable return characteristics than

Fixed income funds
(including Term Deposits)

shares. 

A consumer seeking access to a professionally constructed portfolio of
property trusts listed on a securities exchange (known as listed property
securities, Real Estate Investment Trusts, or REITs), unlisted property

Property

trusts, or direct ownership. Investments may include retail, commercial,
industrial and residential properties in Australia and around the world.

A consumer seeking access to a professionally constructed portfolio
of investments in companies listed on the Australian Securities
Exchange (and other regulated exchanges) that provide returns

Australian share funds

from dividend income and changes in share prices. 

A consumer seeking access to a professionally constructed portfolio of
investments in companies listed on securities exchanges around the
world that provide returns from dividend income and changes in share

Global share funds

prices, and exposure to movements in exchange rates.
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Insurance is an optional product feature of these products. The types of consumers for whom the
different types of insurance are intended, are broadly described below.

Insurance offering

Consumer typeInsurance Type

The consumer wants to
acquire insurance (subject to
meeting the eligibility

A consumer wanting to acquire
insurance for the purpose of providing
financial protection in the event of their

MLC Lifestage Death and
Total and Permanent
Disability (TPD)
insurance criteria) without being subjectdeath, terminal illness or TPD, where

to underwriting. Premiumthe cover varies depending on age
based on a scale determined by us. rates will be based on age and

gender and won’t take into
consideration individual
factors such as occupation,
medical history, and lifestyle.

The consumer wants to acquire
insurance which is tailored to
their own individual

A consumer wanting to acquire a
nominated amount of insurance for the
purpose of providing financial protection

Personalised Death and
TPD Insurance

circumstances. If successfullyin the event of their death, terminal illness
underwritten, specificor TPD.
occupation loadings and/or

A consumer wanting to acquire a
nominated amount of insurance for the
purpose of providing financial

Death only insurance medical exclusions may apply.
The consumer’s premiums may
be higher or lower depending

protection in the event of their death on their occupation and any
or terminal illness. medical loadings, and in the

case of income protection will
A consumer wanting to acquire a
nominated amount of insurance for the
purpose of protecting up to 75% of their

Income Protection vary based on the waiting and
benefit period.

income (subject to a maximum benefit)
for a period of 2 years, 5 years or until age
65, in the event that they become
temporarily unable to work due to total
disability.

The consumer should have regard to the information provided in the PDS for these product options
before making a financial decision.

Preservation:Negative target market

Money paid into these products is subject to superannuation preservation laws and cannot be
withdrawn as cash until certain ‘conditions of release’ are satisfied. These products are generally
not suitable for individuals who want to invest ‘ordinary’ money and maintain immediate access
to their investment capital (unless they have met preservation age and are retired). 

Investment risk:

These products are not suitable for individuals who don’t understand and accept that the
investments made available through this product are subject to an investment risk/return trade-off.

Insurance risk:

An insurance option in these products is not suitable for individuals who do not understand and
accept the insurance terms and conditions, and costs of that option as set out by us and our Insurer,
including the type of benefit, eligibility for cover and ability to claim.
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Section 2: Distribution Channels, Conditions and Reporting

Conditions for distributors

These products may be distributed to consumers in the following ways:Distribution channels

with the aid of a Licensee or their Authorised Representative (as defined by law) (known as a financial
adviser) who provides personal financial advice;
by direct application using an approved form;
with the aid of an individual who is authorised to provide general advice on our behalf;
by the consumer making an instruction to us to transfer money from the MySuper product to a choice
investment option.

Advertising and promotional materialDistribution conditions and restrictions

The Distributor must not produce advertising or promotional materials in relation to these products
without our written consent.

Reporting required from distributors

Each person who engages in retail product distribution conduct (whether or not it is excluded
conduct) in relation to the product, must provide the following information to us.

Reporting requirements

Complaints (as defined in section 994A(1) of the Corporations Act) received
during a calendar quarter relating to product design including its features,
terms or conditions or product distribution. The distributor must provide

Complaint information

full details of the complaint, having regard to privacy.

Timing: As soon as practicable, or in any event, within 10 business days after
the end of each calendar quarter. 

If the Distributor becomes aware of a significant dealing in the product
which is not consistent with this TMD, they must report details about
the significant dealing, such as:

Significant dealings
outside TMD

whether the significant dealing relates to giving or implementing
personal advice;
the date on which the significant dealing occurred, or the date range
during which dealings occurred that taken together are significant;
when and how the significant dealing was identified;
the number of consumers involved in the significant dealing;
the nature and circumstances of the significant dealing, including why
it is not consistent with the TMD;
whether there has been or is likely to be consumer harm or detriment
as a result of the significant dealing and, if known, the nature and
extent of the harm or detriment, including the amount of any monetary
loss; and
what steps have been taken (if any) in relation to the significant
dealing.

Timing: As soon as practicable but no later than 10 business days after
becoming aware of the significant dealing.
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Section 3: Review Frequency and Review Triggers

Review frequency

This TMD will be reviewed at least annually and will be updated as and when appropriate.Periodic Review

Review triggers

We make a significant change to the key product attributes, terms or conditions.Significant product change

We commit a significant breach of a financial services law, where the breach relates to the design
or distribution of the product. 

Significant breach

We make a determination for the purposes of s.52(9) of the Superannuation (Industry) Supervision Act
1993 that the applicable product is not promoting the financial interests of the members of the fund,
as assessed against benchmarks specified in regulations.

Product performance

We identify significant dealings outside of the TMD.Significant dealings outside TMD

We receive a significant and unexpected number of complaints, in respect of one or more calendar
quarters, in relation to the product design (including features, terms or conditions) or the manner in
which the product is distributed.

Complaints from members or distributors

We receive a notification or engagement from ASIC raising serious concerns regarding the design
or distribution of the product.

Notification from ASIC

Contact details:
Contact details and reporting instructions are available at mlc.com.au/ddoreporting
You can also email us at ddoreporting@mlc.com.au using the FSC standard template.
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